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Abstract-

This study investigates media’s role in women empowerment focusing on rural and urban
women providing comparative insights. Media is a strong means of information and
advocacy and this serves to enhance the understanding, attitudes and actions against gender
violence. The research looks into the roles of various types of media in traditional and social
in promoting the economic and cultural empowerment of women in these different settings.
The consideration of rural and urban beneficiaries makes it possible to account for
differences in the availability of media, the relevance of its content and the media and
empowerment effects.

A survey and focus group discussions were used to collect data in the rural and urban women
targeted by the research. The results show that although media empowerment in both contexts
does help women in urban areas, there are considerable gaps. Women in urban areas seem to
be more empowered in terms of access to information and digital channels due to more
enabling them opportunities for education, employment and advocacy. On the other hand,
women in rural areas have limited exposure to the internet and mainly depend on radio and
television. Community based radio stations also help to solve community issues.

Keywords: Women Empowerment, Media Impact, Community Radio, Digital Media, Socio-
Cultural Barriers, Empowerment Strategies.

Introduction

The study highlights barriers such as digital illiteracy, socio-cultural restrictions, and
infrastructural challenges that limit media's effectiveness in rural areas. It underscores the
need for tailored media strategies that consider the unique needs and constraints of rural and
urban women. The findings contribute to understanding the transformative potential of media
and provide insights for policymakers, media professionals, and gender equality advocates to
design inclusive and impactful interventions.

There is no doubt of the impact of media on society and social change. For instance, in the
case of women empowerment, media acts as an important advocate against gender
discrimination by providing information and knowledge to women on how and where to
claim their rights. It has been noted that, in the simplest sense empowerment is the ‘power to
control one’s own life’, and it is most pertinent in the context of tackling gender
discrimination, one of the most prevalent issues worldwide.

The effect of media is marked centrally in women in both rural and urban areas because these
women are differently situated in terms of access, levels of infrastructural development and
socio-cultural factors. For example, women in urban areas use wider range of media that
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include digital technology which opens avenues for education, work opportunities, and
activism. On the other hand, women in rural areas remain dependent on older forms of media
which include radio or television but empowered community radio is an effective way of
solving community problems and empowering women.

Notwithstanding the ability of the media to transform the world, some obstacles still endure
useful outreach of media messages, especially in rural areas where an absence of
infrastructure and digital illiteracy along with prevailing socio-cultural practices are the sole
barriers. Understanding the comparative analysis of the role of media in women’s
empowerment in rural and urban areas is important in decoding the reasons for these
differences and the possible ways to overcome them.

Women Empowerment

Women empowerment is defined as a process through which women are able to take control
of their lives, gain opportunities and make choices in various sectors of their lives which
include personal social economic and political. It consists of confronting and altering the
existing power structures, changing sociocultural norms, and establishing equity. For the
purpose of this study, however, women empowerment means media exposure that enhances
women’s autonomy, self-esteem, resource accessibility as well as participation in community
and decision making processes. This appearance of empowerment can be exhibited through
increased consciousness of rights, involvement in the economic and social life as well as the
shifting of the constrains of gender norms.

Media Impact

The term "media impact" describes how people's attitudes, beliefs, behaviors, and knowledge
are shaped by media, both digital and traditional. It includes the ways in which media content
influences viewers' attitudes, choices, and behaviors. The term "media impact™ in this study
particularly refers to how media exposure, whether via print, radio, television, or digital
platforms, affects women's empowerment in both urban and rural settings. It encompasses
shifts in women's rights awareness, social and economic engagement, and capacity to
overcome sociocultural obstacles with the help of media platforms' advocacy and information.

Community Radio

Community radio refers to a non-profit, community-based broadcasting service that is
typically operated by local individuals or organizations to address the specific needs, interests,
and concerns of a particular community. It is often focused on educational, cultural, and
social issues and aims to promote participatory engagement and local voices. In this study,
community radio is defined as a key medium primarily utilized in rural areas to disseminate
information related to women’s health, education, rights, and empowerment, helping to
bridge the information gap and foster greater community involvement and gender equality.

Digital Media

SPIJSH www.shodhpatra.org 43


http://www.shodhpatra.org/

SHODHPATRA: INTERNATIONAL JOURNAL OF SCIENCE AND HUMANITIES
E-ISSN: 3048-6041 | Volume- 2, Issue- 1 | January 2025

material produced, shared, and accessed using digital technologies, such as the internet, social
media sites (like Facebook, Instagram, and Twitter), blogs, mobile applications, websites, and
multimedia material (like podcasts and videos), is referred to as digital media. The online
platforms and tools that urban women predominantly utilize for networking, communication,
information sharing, education, and activism are referred to as digital media for the sake of
this study. These tools and platforms give them access to a variety of possibilities and
resources, which empowers them.

Socio-Cultural Barriers

The societal norms, attitudes, customs, and practices that impact and occasionally restrict
women's responsibilities, rights, and opportunities are referred to as socio-cultural barriers.
Gender stereotypes, discriminatory practices, patriarchal systems, and limitations on women's
involvement in public life or decision-making are a few examples of these obstacles. The
difficulties that rural and urban women encounter in obtaining media or reaping the full
benefits of media content are specifically referred to in this study as socio-cultural barriers.
These obstacles stem from ingrained cultural norms and practices that restrict their freedom,
movement, or media exposure. These obstacles could be opposition to women's
empowerment, family responsibilities, or conventional views on women's duties.

Empowerment Strategies

Special interventions, programs, or efforts aimed at improving people's or groups' capacity to
take charge of their life and make wise decisions are known as empowerment techniques.
These tactics frequently seek to increase access to opportunities, information, and resources.
The media-driven programs or techniques that seek to improve women's empowerment—
especially through community radio and digital media—are referred to in this study as
empowerment tactics. Campaigns for women's rights, health, education, economic
independence, and social engagement are among them, as are advocacy initiatives, skill-
building courses, and content production. The study looks at how these tactics are used in the
media to get beyond sociocultural obstacles and provide women in both rural and urban areas
more agency and influence.

History of Media

The growth of communication technologies from simple means of disseminating information
to the sophisticated digital platforms we use today is traced by the history of media. Over
time, it has had a major impact on the development of social structures, culture, and public
opinion. Here is a quick summary:

Prehistoric to 15th-century oral tradition

Oral communication, including speeches, public assemblies, and storytelling, was the main
way that knowledge was disseminated in ancient societies. Future media forms were built on
this history of knowledge transfer from one generation to the next.
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Media in Print (15th-19th Century)

Johannes Gutenberg's creation of the printing press in 1440 transformed the media. It made
written communication broadly available by enabling the mass manufacturing of books,
newspapers, and pamphlets. During important historical revolutions like the Renaissance and
the Enlightenment, print media emerged as the primary information source, influencing
public opinion and facilitating the dissemination of ideas.

Media Broadcasting (Early 1900s)

The 20th century witnessed the rise of television and radio as potent mass media. While
television emerged as the primary medium in the 1950s, transforming news, entertainment,
and advertising, radio, which was initially aired in the 1920s, enabled instantaneous,
worldwide communication. These broadcast medium produced a communal public domain
and a shared experience.

From the late 20th century until the present, digital media

With the introduction of digital platforms like websites, blogs, and social media, the internet
revolutionized media in the 1990s. Global access, sharing, and creation of content became
possible with the development of computers, smartphones, and broadband internet. People's
interactions, communication, and information consumption started to change as a result of
social media sites like Facebook, Instagram, YouTube, and Twitter.

Media Convergence in the Twenty-First Century

Today's media is defined by the blending of several formats—print, radio, television, and
digital platforms are all combined via mobile and internet technology. With the rise of
multimedia platforms like interactive social media, internet videos, and podcasts, traditional
media consumption has changed into a more customized, on-demand experience. This era has
introduced new ways for individuals to create and share content, contributing to the
democratization of information and the rise of user-generated content.

Significance of the Study

It has long been known that the media may have a significant impact on societal standards,
attitudes, and actions. The media can act as a change agent by raising awareness, advocating
for gender equality, and challenging deeply held cultural views. One important area where
media has a transforming role is women's empowerment, which includes the process of
women taking charge of their life, participating equally in social, economic, and political
realms, and opposing patriarchal structures. By offering information, education, and chances
for social interaction, media platforms can have a big impact on women's empowerment in
both urban and rural areas
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However, the impact of media on women's empowerment differs according to socioeconomic,
cultural, and regional factors. Digital platforms, which provide a wealth of content that
promotes empowerment through activism, social networking, and education, are frequently
more accessible to urban women. Rural women, on the other hand, usually rely on traditional
media platforms like radio and television, which may have less reach and substance but are
nevertheless essential for addressing regional problems and bringing attention to subjects like
women's rights, health, and education.

Although the function of media in empowerment has been studied, there isn't much
comparative analysis that particularly examines rural and urban contexts, particularly in the
global South. Recognizing the variations in media use, access, consumption, and impact
between rural and urban women is crucial for developing tailored empowerment strategies
that can bridge existing gaps.

This study is important because it compares the ways in which media affects women's
empowerment in these two contexts. This study intends to provide insights into how media
can be used to advance gender equality, increase women's involvement in decision-making
processes, and support more general socio-cultural change by examining the opportunities
and difficulties faced by rural and urban women in using media for empowerment.

Policymakers, media professionals, and proponents of gender equality will find the study's
conclusions helpful in developing media strategies and initiatives that effectively cater to the
unique requirements of women in various socioeconomic circumstances.

Objective of the study-

® Examine the impact of media on the empowerment of rural and urban women.

® Explore the role of digital media in empowering urban women.

® Explore the role of digital media in empowering rural women.

® Compare media accessibility and consumption patterns of rural and urban women

Justification of the Study

This study is crucial because it fills a major research vacuum by comparing the ways in
which media empowers women in rural and urban areas. The impact of media on women's
empowerment has been extensively discussed, but few studies have examined the unique
opportunities and difficulties that women encounter in various geographic situations. While
metropolitan women typically have better access to a variety of media outlets that can
empower them in diverse ways, rural women frequently face obstacles such limited access to
digital media, lower literacy levels, and ingrained socio-cultural norms. This study will
provide important insights into how media may be more effectively used to promote gender
equality and women's empowerment in a variety of circumstances by examining these
differences. Furthermore, it will help create more focused and efficient media strategies that
are suited to the requirements of women in both rural and urban areas, guaranteeing that
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empowerment programs are meaningful and inclusive. The results of this study will also have
important policy ramifications, influencing media-related legislation and gender equality
initiatives meant to close the gender gap in media consumption and access. In the end, the
study will demonstrate how the media can be used as a potent instrument for social change,
supporting women's rights, information access, and civic engagement while offering practical
suggestions for legislators, media professionals, and advocacy organizations that support
women's empowerment.

Review of litrature
The Media's Role in Empowerment

Many people believe that the media can empower people and change their lives. The media
gives women a platform to obtain information, confront gender stereotypes, and engage in
discussions about their rights and possibilities (Tufte and van Zoonen, 2007). Women have
access to a wider range of information and possibilities in urban regions, where digital media
is more common, which can improve their socioeconomic standing. Rural women, on the
other hand, depend on conventional media like radio and television because they frequently
have restricted access to digital platforms. Verma (2012) and other studies highlight that
although traditional media can be an effective awareness-raising tool in rural areas, it may
lack the interactivity and reach offered by digital media, which has proven more effective in
engaging women in urban contexts.

Differences in Media Accessibility and Impact

Access to the media is a major factor in women's empowerment, according to numerous
studies. Urban women typically have greater access to digital technologies, giving them
access to a variety of media, including blogs, social media platforms, and online learning
materials (Gurumurthy, 2004). Urban women may network, exchange views, and obtain
knowledge on a range of topics, such as politics, economic independence, and health, thanks
to these platforms. On the other hand, because of issues with technology infrastructure, lower
literacy rates, and cultural obstacles, rural women frequently have less access to media. Rural
women typically rely on community radio and television shows that are adapted to their local
issues, such as women's rights, healthcare, and agriculture, according to research by
Chaturvedi (2015). These forms of media provide localized content, but their reach and
content may be constrained compared to digital platforms.

Socio-Cultural Contexts and Media Consumption

The way that media is consumed and how it affects empowerment are greatly influenced by
sociocultural norms. Women are frequently exposed to a more progressive media landscape
in urban locations, which promotes involvement in public discourse and leadership positions.
According to studies by Evers (2012), metropolitan women actively use the media to question
gender norms, pursue career possibilities, and take part in social activity. On the other hand,
rural women frequently face gender norms that limit their freedom of movement and
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information availability. Despite being a useful instrument for women's empowerment in
rural regions, community radio frequently encounters obstacles such cultural opposition to
women in leadership roles and a dearth of programming that addresses women's rights
beyond the necessities of life (Ghosh, 2016). Despite these obstacles, it has been
demonstrated that radio raises rural women's awareness of health and educational
opportunities and increases their involvement in communal decision-making.

Digital Media and Urban Women Empowerment

The emergence of digital media has changed how metropolitan women use resources for
empowerment. Through social media sites like Facebook, Instagram, and Twitter, women can
interact with people around the world and access a wealth of information. Urban women
utilize digital media to share their experiences, have conversations about gender equality, and
create networks that can lead to political activism and job prospects, according to research by
Dutta (2013). Furthermore, online education is made possible by digital media, which has
been particularly empowering for metropolitan women who encounter less sociocultural
obstacles to participation. Digital media presents many potential, but it also presents
difficulties with access and digital competence, especially for women in lower socioeconomic
urban areas (Khan, 2020).

Community Radio as a Tool for Rural Empowerment

Community radio has become a vital tool for women's empowerment in rural communities.
Mohapatra and Rautray (2019) assert that community radio gives rural women the chance to
express their concerns and obtain localized information on important topics like gender-based
violence, health, and education. Community radio shows for women frequently concentrate
on advancing women's rights, increasing health literacy, and giving women a forum to talk
about social issues. Although its advantages, social taboos that restrict women's involvement
in radio production and content development, a lack of finance, and limited programming
capacity continue to be challenges to community radio.

Media and Gender Stereotyping

The function of the media in promoting or opposing gender stereotypes is a recurring issue in
the literature. Rural media can occasionally perpetuate conventional gender norms, whereas
urban media frequently represents progressive views toward gender equality. While rural
women's media material tends to be more pragmatic, Kothari (2017) argues that it may not
necessarily inspire women to question gender norms or advocate for more extensive socio-
political change. It has been demonstrated that certain community-based media projects, such
as women-centered radio shows, defy these expectations and inspire women to participate
actively in their communities (Panda, 2014).

Media Access and Consumption
The difference in rural and urban women's access to media is one of the most notable
findings from several studies. Women typically have easier access to digital media platforms
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including social media, blogs, podcasts, and online learning materials in urban areas. These
platforms offer a variety of content that promotes engagement in political, social, and
economic spheres. Urban women have access to knowledge on a range of subjects, including
health education and professional development, which is essential for female empowerment
(Gurumurthy, 2004; Dutta, 2013). Additionally, digital media provides interaction, enabling
urban women to network, have conversations, and take part in international debates regarding
women's rights and gender equality.

On the other hand, sociocultural constraints, low literacy rates, and infrastructure issues
frequently hinder rural women's access to digital technology and limit their use of
contemporary media platforms (Chaturvedi, 2015). For rural women, community radio is still
an essential information source. In rural communities, radio shows that address health,
women's rights, agriculture, and family planning have been very helpful in increasing
awareness and enhancing knowledge (Mohapatra & Rautray, 2019). Despite this, radio
programming in rural regions is more limited in breadth and does not have the same dynamic
and interactive features as digital platforms that metropolitan women have access to.

Socio-Cultural Barriers and Empowerment

It has been found that sociocultural constraints have a major influence on how well media
empowers women, especially in rural areas. According to studies, conventional gender roles
and conventions that limit rural women's freedom and autonomy frequently have an impact
on how they consume media (Ghosh, 2016). Community radio can offer vital health and
educational information, but it might not always question ingrained patriarchal beliefs or
inspire women to assume leadership positions in their local communities. Kothari (2017)
asserts that while rural media occasionally aims to address pragmatic issues, it frequently
steers clear of contentious topics like gender-based violence and women's political
engagement, which are essential for greater empowerment.

In contrast, media that openly questions conventional gender roles is more accessible to
metropolitan women. Urban women have an opportunity to participate in political and social
activity, voice their ideas, and promote gender equality through digital channels, especially
social media. Women are empowered to question social conventions and assert their rights in
this setting. According to research by Evers (2012), urban women utilize digital media to
interact with others, organize for social causes, and participate in online activism in addition
to obtaining information.

Community Radio and Rural Empowerment

The importance of community radio in empowering rural communities is a noteworthy
finding. Community radio stations are now a vital resource for rural women, especially in
places where alternative media are unavailable, claim Mohapatra and Rautray (2019). Rural
women can receive local programming that is pertinent to their everyday life through these
stations. Programs that cover subjects including legal rights, income-generating activities,
and maternal health assist women in making well-informed choices regarding their economic,
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educational, and health-related activities. A feeling of community is also fostered by these
programs, allowing women to support and share their experiences.

But even with community radio's benefits, there are always issues. According to Ghosh
(2016), sociocultural constraints and a lack of funding hamper rural women's ability to
produce and create material for radio. Even though some radio shows emphasize women's
empowerment, they frequently adopt a passive approach, don't promote active participation,
and don't question social conventions in ways that could motivate women to assume
leadership positions in their communities.

Digital Media and Urban Women’s Empowerment

Digital media has been recognized as an effective tool for urban women's empowerment.
Access to international information, networking, and self-expression platforms enables urban
women to broaden their perspectives and take an active role in changing society. Urban
women use social media sites like Facebook, Instagram, and Twitter to campaign for
women's rights, advance gender equality, and take part in community-building activities,
according to studies by Dutta (2013) and Khan (2020). Through these channels, women may
share their stories, engage in online campaigns, and interact with a global audience.

However, women continue to face the digital divide in both urban and rural areas. Urban
women may have greater access to digital media, but issues like digital proficiency, device
availability, and internet connectivity may restrict how successful these platforms are at
empowering women. Furthermore, research has indicated that although digital media can
empower women, it also exposes them to new threats such online harassment, cyberbullying,
and privacy issues (Khan, 2020). Consequently, even if digital media has a lot of potential,
more inclusive approaches are required to overcome these obstacles and ensure that all
women may use digital platforms.

Empowerment Strategies through Media

The results further emphasize how crucial customized media tactics are to successfully
empowering women in both urban and rural settings. According to research by Tufte and van
Zoonen (2007), for media to significantly influence women's empowerment, it needs to be
culturally aware and contextually appropriate. Media content in rural areas needs to speak to
local concerns and be presented in a way that speaks to women's everyday lives. Content
must encourage women to actively participate in societal change and question gender
conventions in urban regions where digital media has a wider audience.

Discussion

The results of previous studies indicate that although media can be a powerful tool for
women's empowerment, access, the relevancy of the material, and sociocultural
circumstances all influence how effective it is. Greater access to a variety of media channels
empowers urban women to participate in social, political, and economic empowerment. Rural
women, on the other hand, rely more on traditional media, particularly community radio,
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which has an impact but is less interactive and has a smaller reach. The degree to which
media can question conventional gender norms and the ways in which media consumption
patterns are shaped are also significantly influenced by sociocultural barriers. In order to
create media tactics that may effectively empower women in both rural and urban contexts, it
IS imperative to comprehend these contextual distinctions.

In conclusion, even though media plays an important role in women's empowerment, more
study is required to examine how gender, digital media, and sociocultural contexts interact to
develop various-encompassing media strategies that are inclusive and transformative for
women in every scenario.
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